
Funding
$500,000

Use Of Proceeds
‐ Technology Development
‐ Strong market entry
‐ Employment

Competitors
Our main competitor is Zeekit, who is in 
collaboration with ASOS. Most of the other 
competitors work on 3D modeling, while 
some of them work on AR/VR technology.

Founder Team And Advisors
CEO: Yarin Dolev
DevOps consultant for software 
development companies.

CTO: Itay Schwartz
B.Sc. In Computer Engineering with Honor,
Technion, Israel. A Senior VLSI design 
engineer at Sony.

Advisor: Regev Cohen
B.Sc. and M.Sc. in Electrical Engineering with 
Highest Honor, Technion, Israel. Currently a 
Ph.D. candidate at the Technion, specializing 
in deep learning, image processing, and 
optimization. (By the end of 2019, planned to 
be a full-time employee at our company).

Technology
Generative adversarial networks (GANs) are 
deep neural architectures which by 
competing against each other can generate 
realistic artificial images. 
Yann LeCun, VP and Chief AI scientist at 
Facebook, described GANs as “the most 
interesting idea in the last 10 years in 
Machine Learning”.

Market
‐ Worldwide revenue of $545B with growth of 

7%-10% per year.
‐ 6.5$ - 15$ return cost.
‐ Fashion items worth 120B$ are returned to 

the sellers.

Ecommerce Fashion Industry
Worldwide revenue in billions of USD

Problem
30%-45% of fashion products e-commerce 
purchases are returned to the seller.
22% of costumers who returned items will not 
purchase in the same store again.
The ability to try on clothes is the main 
motivation of people for buying offline.

Solution
An Artificial Intelligence (AI) - based system 
designed to allow online customers to 
virtually try on outfits.
The system is integrated within e-commerce 
fashion stores.

Business model
‐ Receiving payment on any online 

purchase made by registered customer.
‐ Affiliate marketing.
‐ Unique Data Sale.972-525899967 yarind@GDressed.com

Competitive Advantage
A cutting-edge technology for vision called  
Generative Adversarial Network (GANs), 
which can generate artificial realistic images.
Accurate virtual dressing which considers 
customers' size and body figures.
Viewing each person at several angles from 
a single 2D image.
Providing short videos of customers fully 
dressed.
Integrating with existing e-commerce fashion 
stores, where customers are used to buy.
Scan items can be added to the wardrobe 
application.
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2018

$481B

2019

$545B

2020

$606B

2021

$662B

2022

$713B

Next Generation Store
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