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Need 
At Dress-App we know that the "selfie generation" are looking for fast 

feedback on their outfits from their friends before walking out the door. They 

spend a lot of time changing outfits, taking photos on WhatsApp and sending 

them to friends to get feedback. Also, teens find it difficult to adapt new 

clothes they buy online or in stores to what they already have in their 

wardrobe.  

 

Solution  
Dress-App sharing your wardrobe with anyone in the world, allowing you to 

make quick adjustments to create the perfect outfit every time.  

The app learns the users styling habits and preferences which will be used for 

targeted marketing. The app is designed for suppliers and consumers in a 

targeted manner.  

 
Business Plan  
E-commers Fashion industry expected to be as 713$ milliard till 

2022 

In 2015 there was 125 million teenagers between 15-25 years old, 

so this is our penetration market, 

After Dress-App development, targeting marketing of fashion 

suppliers and at a later stage expand to a variety of related fields 

such as hair, make up, jewelry, bloggers, stylists etc. 

 

Competitive Analysis 

Virtual closet apps exist but there is no option to share with 

friends and get feedback on styling and fitting. Also, they are not 

used as a marketing platform. 

Milestones 
1st year: Develop app that gives users a virtual closet to share 

with friends  

2nd year: Improve and expand the app with additional services 

beyond fashion (makeup, jewelry, hair, etc.)  

3rd year: profit-sharing model and continuing to improve and 

develop the app to include additional markets, adding a personal 

avatar, develop machine learning models etc. 

 


